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XL Synthetic Motor Oil (XLZ, XLM, XLF, XLT, XLO)
XL Synthetic Motor Oil features a new boosted formulation that delivers more 
cleaning power and promotes longer engine life. It’s the perfect choice for 
enthusiasts who want to do something extra for their vehicles. 

• 25 percent more cleaning power1

• Achieved 100 percent protection against LSPI2

• Extra protection

• API licensed to meet the requirements commonly found in owner’s manuals

1vs. AMSOIL OE Motor Oil
2 ®

Online Store: www.amsoil.com  |  Telephone: 1-800-777-7094  |  EZ Online Order Form: myaccount.amsoil.com
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THE COVER

Synthetic Motor Oil is a 

it performs on par with 
many of our competitors’ 

OE Synthetic Motor Oil: 
Peace-Of-Mind Protection 
|  



Dean Alexander
Co-President

Alan Amatuzio
Co-President & COO

many Dealers grabbed it with both 
hands and hit the streets running. 
Most of them have had great success 

the start. They viewed it as a step 

performance as XL or Signature Series, 

understand how those things might 

are just two facts out of many, and you 

offer these additional facts:

Fact 1: OE is an excellent product.

match Signature Series, but then, what 

for today’s vehicles. Its performance is 
on par with many of the brand names 
consumers are used to, and it costs 

goes beyond the minimum standard, 

dexos1® 1 It also 
achieved 100 percent protection 
against LSPI.2 It is an excellent oil and 

we wouldn’t produce it.

Fact 2: OE goes where XL and 
Signature Series cannot.
Many enthusiasts want an upgrade in 
protection, but they can’t pay a large 

of installers. In most cases, Signature 
Series and XL do not.

Fact 3: Excluding OE excludes 
approximately 75 percent of the market.

have their oil changed for them, which 

enthusiasts do still lean toward the 

your best weapon for securing more 
business with installers.

Fact 4: Dealers who embrace OE 
make more money.

installers, many parts stores and even 
a good number of enthusiasts are not 
open to Signature Series or XL. If you 

no chance of securing that business. 
It’s about the customer and what’s right 

right and if you don’t bring it to the 
table, you lose out.

Fact 5: The OE category is among the 
industry’s fastest-growing categories.

growing product lines. Once again, if 

you’re missing out on one of your best 
opportunities for growth.

before, you are now. There’s more 
on this topic in this issue of AMSOIL 
Magazine
for automotive enthusiasts. Don’t leave 

give yourself the best chance of success.

Alan Amatuzio

Dean Alexander

1
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Independent testing 
reveals AMSOIL Diesel 
All-In-One (ADB) provides 

protection against cold-
temperature gelling than 
Howes Lubricator Diesel 
Treat. Plus, AMSOIL Diesel 
All-In-One boosts cetane 
by up to 4 points.1

1  
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Lubricity Improvement 
(The lower the number, the better.)

Cetane 
(The higher the number, the better.)

Cold Filter-Plugging Point (CFPP) 
(The lower the number, the better.)

S U P E R I O R  C O L D -T E M P E R AT U R E  P R O T E C T I O N

Online Store: www.amsoil.com
Telephone: 1-800-777-7094

EZ Online Order Form: myaccount.amsoil.com

CLEANS

LU
BRICATES

ANTI-GEL

POWER+

CETANE

• Cleans dirty injectors to
help restore horsepower
and improve fuel economy

• Lubricates fuel pump and
injectors to reduce wear

• Fights gelling in cold
weather, enhancing fuel

• Increases cetane up to

horsepower, increased fuel
economy and easier starts
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DEALER PHOTOS

distributor since my husband passed away 

I read each issue of your magazine pretty 

that long. How about publishing some 

some new pictures.

Sincerely,

Darlene Nelson

P.S. I’m probably not the only Dealer that is 
getting tired of seeing the same pictures, 
some of which are very old pictures. I also 
tried to comment on your website, but was 

decided to write this letter instead.

AMSOIL: You are correct, Darlene; some 
of the photos have been around for many 
years. While we have encouraged Dealers 
with older photos to send us something 
newer, the choice is ultimately up to them. 

by clicking the mail/phone icon at the top 
of the Dealer Zone at myaccount.amsoil.com. 
Thanks for sticking with us through the 
years and keeping your business going 
after your husband’s passing.

METAL SIGNS

Products Sold Here” and “Move Up To 

the new metal sign is way too small. If 
the customer puts the new sign on their 
building, people need binoculars to 

businesses have been very grateful to us 
for getting them their outside building sign 
because it has brought in extra business. 

about their business, and some of the 
people told them they came in because 

saw your sign, so I came in to see if you 
carried the product that I need.”

This advertising is of great value to the 

dogs and pizza, but they only advertise in 
large letters on their building “Hamburgers, 
Hot Dogs, French Fries.” They are losing 
their pizza customers and possibly even a 
hamburger or hot dog customer if a family 
is driving by and one or two people want a 
hamburger or hot dog and another person 
wants a pizza.

Ken & Barb La Fountain

AMSOIL: Thank you for your suggestion, 
Ken and Barb. Due to popular demand, 
we have brought back the AMSOIL 2’ x 3’ 
Retail Sign (G1700). It has a state-of-the-art 
UV coating to help keep it looking new for 
years, even in exterior applications. Look 
for it in the enclosed AMSOIL Clothing & 
Promotional Items Catalog (G1650).

AAA OIL TESTING REPORT

by using only brands that produce both con

report is positive for synthetics, by design 

Hopefully, someone at Superior will write an 

also be available as a literature item.

Sincerely,

Dennis Dean

AMSOIL: Thank you for your letter, Dennis. 
While we were pleased with AAA’s report 
and published an article about it in the 
August , we made the 
decision to avoid comparing the test results 
to our own. When comparing test data, it’s 

for both statistical and legal reasons. To 
see how AMSOIL synthetic motor oil has 
stacked up to the competition through 
the years, check out the Performance 
Test Archive (www.amsoil.com/
performancetestarchives.aspx).

LOW-COST SYNTHETICS
For years now synthetic oils, especially 

than conventional oils,” touting value, 

However, with the current popularity of synthet
ics in general, a disturbing trend is emerging 
according to some industry experts, and that  
is a proverbial race to the bottom.

tier synthetic oils are available to the 

Personally, my business is being affected 
because to many shop owners and 

synthetic” on the label, it’s good enough 
for them regardless of quality.

and others to once and for all set a minimum 
standard of quality and performance for a 
true synthetic oil and reverse this trend?

Andy Gomez

AMSOIL: You are correct, Andy, and we 
have plans in place to ensure continued 
growth in the face of this trend. Those 

organizations like ILSAC and SAE, which 
are largely controlled by OEMs and where 

primary focus is on strategies we directly 
control, including developing innovative 
products that deliver more protection and 
value, strengthening and growing the 

how our products provide more protection 
than industry standards and the competition, 
and improving customer service. We are 
also striving to highlight how AMSOIL 
adds value for installers, helping them gain 
and retain loyal customers, providing a 
premium option for their customers, setting 
themselves apart with an exclusive product 

letters@amsoil.com

Or, mail them to:
AMSOIL INC. 

Communications Department 
Attn: Letters 

925 Tower Avenue 
Superior, WI 54880

Letters are subject to editing for length 

address and phone number.



T E C H  T A L K

two years of calculated and persistent 
research and development validated 
by several rounds of bench, dyno and 

The previous version of Signature 
Series Synthetic Motor Oil was the best 
motor oil we’d ever made. It delivered 
on all fronts, and it did so while 
providing enthusiasts maximum engine 
protection and performance while 
providing the ability to extend drain 
intervals if they wanted. 

Signature Series in anticipation of 

we had a challenge on our hands. 

and push the limits of technology 
to ensure we continued to offer the 
best performance and meet the new 
challenges of modern engines that run 
hotter, produce more contaminants and 
present tougher conditions to motor 

side effect surfacing in modern 

heat and shearing force and continue 
to provide reserve protection for 
extended drain intervals. 

again. The test results exceeded our 
expectations, and after more than 
two years, we arrived at the Signature 
Series product now available to you. 

performance claims surrounding 
the new product. These claims 
continue our tradition of setting our 
products apart from our competitors 
and showing customers how they 

lubricants. Let me illustrate. 

• 75% more protection against
horsepower loss and wear1

I hope you’ve seen this claim by now. 

label and in our ads since research 
tells us enthusiasts value wear 
protection above all other motor oil 

standard for testing engine wear. The 

that runs 100 hours under extreme 
conditions designed to encourage 
wear. Signature Series crushed this 

protection than required to pass. 

• Handles heat so well that it
protects turbochargers 72% better
than required by GM’s dexos1®

2

Here’s another important claim given 
the prevalence of turbos today. In fact, 
turbos were installed in a record 27.6 
percent of vehicles built through March 
2017, according to WardsAuto. The 

This means test administrators get the 
turbo extremely hot, then shut down 
the engine, allowing the intense heat 

shouldn’t do to a turbocharged engine 
if you want it to last. However, this is an 
extreme test to differentiate between 
good and bad oils, so the process is 
repeated 2,000 times. 

Signature Series handled it with ease, 
providing 72 percent more protection 

that your turbocharger is protected 
despite intense heat and stress. 

• Achieved 100% protection
against LSPI3

LSPI is the biggest new challenge 
for the automotive industry, and it is 

oils. LSPI is a more destructive form 

prevent LSPI, which is why the industry 

LSPI events. 

surrounding Signature Series with 

from competitors, but to help you stand 

problems modern vehicles present to 
your customers.

Anyone can claim to stand apart 
from the crowd
But few can prove it.

Matt Erickson  |  

1

2

®



OE SYNTHETIC MOTOR OIL: 
PEACE-OF-MIND PROTECTION
increased wear protection for today’s advanced automotive technology. 

OE Synthetic Motor Oil  
(OEZ, OEM, OEF, OET)

percent synthetic engine protection for 
advanced automotive technology, includ
ing turbochargers and direct injection. 

drain intervals recommended by original 

tional value in synthetic motor oil.

Formulation Change? 
New Stock Numbers? 
Price Change? 
• Protects against wear

100 percent protection
against LSPI1 

• Fights sludge and deposits
• API licensed to meet the requirements

commonly found in owner’s manuals

Advanced Wear Protection

cellent wear control and protects vital 

added protection is particularly impor
tant given the extreme environments 

displacement engines that typically run 

can alter valve timing, greatly reducing 

®

tion, determines a motor oil’s ability to 

der test engine is subjected to extreme, 

Motor Oil provided 47 percent more 
wear protection than required by the 

2

Protects Pistons from Low-Speed  
Pre-Ignition

an advanced detergent system for 
advanced protection. Most new engines 

often combined with a turbocharger to 
boost power and improve fuel economy. 

challenges to motor oil, one of which is 

spontaneous ignition of the fuel/air mixture 

in today’s advanced engines and is much 

issue by designing tests to determine 
a motor oil’s ability to prevent LSPI. 

100 
percent protection against LSPI1

consecutive tests.

provides 47 percent 
more wear protection 
than required by the 

2

1

2

OE Synthetic Motor Oil Data Bulletin
Stock# Qty. U.S. Can.
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Distributor Action Plan
• Use these new features and

on the outstanding protection and

discussion when describing  
the superior protection and 

motor oil to prospects. Individuals 
using conventional lubricants 
and those new to synthetic motor 

as the “best.” Inform potential 

Mobil1* or any synthetic on the 

important detail among installers 
and auto parts store owners and is 
worth mentioning.

customer or your own experience 

level technical information into a 

• Stay informed on the emerging

Motor Oil to protect turbocharged

engines from the effects of LSPI.

  |  9
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AMSOIL Magazine: 

Motor Oil?

Peterson: Mainly, 
installers and people 
just entering the 

synthetic motor oil. It offers outstanding 
protection at a price that’s competitive 

State* Ultimate Durability. 

heels. Drivers moving up to synthetics 

those products attractive, so we needed 
a synthetic motor oil in our lineup to help 
Dealers compete, especially in the oil 

licensed to alleviate warranty concerns, 
costs about the same as other premium 
synthetics and is recommended for 

AMSOIL Magazine: How have Dealers 

Peterson: Many Dealers use the prod

customers away from conventional oil. Sell
ing someone on the premium protection 

Series or XL can be a challenge if they’re 

helps bridge the gap between conven

Dealers, however, have found success 

AMSOIL Magazine: How do Dealers 
 

garages and other installers? 

Peterson:  
.  majority 

of motorists visit an installer 
to have their oil changed rather than 

one should 
have at least one installer account to reach 
these motorists and to which they can 
send their customers who don’t want to 
change their own oil. 

Some have found a niche offer  ing XL 
Synthetic Motor Oil or Signature Series to 
installers, who in turn offer it as an 
alternative to their primary, or “house,” 
synthetic oil. Our research shows that in
stallers sell an average of eight cases of 

motor oils each month. That’s a nice 

cost house synthetic oil. Signature Series 
and XL simply aren’t priced to compete 
with an installer’s house synthetic. 

AMSOIL Magazine: 
in the same situation?

Peterson:

Dealers in a better position to earn the 
coveted status as the installer’s primary 

cases of its house synthetic oil per 

want a bigger slice of the growing DIFM 

AMSOIL Magazine:

Peterson: 
with independent garages and regional 

chains and franchises generally have 
contracted agreements with large oil 
manufacturers that limit their ability to 
introduce competing products. Plus, 
those businesses are almost always 
motivated solely by price. If you establish 

a constant price war with other suppli

runs his own garage or a smaller, local 

loyalty, meaning they’re motivated more 
by selling quality products than inex
pensive products, but they still need a 
competitively priced option. They’re a 

Get Your Share of the Growing DIFM Market

Dan Peterson

g

hat’s a nice 

Signature Series 
ed to compete 
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AMSOIL Magazine: Some Dealers 

commissions compared to Signature 
Series or XL. 

Peterson: 
are lower, but so is the price. It’s impor
tant to remember that some people aren’t 

two of the best motor oils on the planet, 
and we want everyone to use them. 
However, we understand that motorists 
who are used to paying for conventional 

bread is better than no bread. Plus, a 

frequently than someone using XL or 

ground with commissions.

AMSOIL Magazine:

installer accounts?

Peterson: Offering a great product is just 
the start. Many incumbent oil suppliers 

installer accounts and sign them up to 

challenges to our Dealers. To increase 
our competitiveness, we recently unveiled 

In a nutshell, we’ve partnered with 
® 

to help gain entry as a retail installer’s 

accounts. The program allows you to 
provide retail and commercial accounts 

meter and mobile cart for dispensing lu

ment Program icon in the Dealer Zone.]

AMSOIL Magazine:

perform in today’s demanding engines?

Peterson:
with our same rigorous approach to qual
ity we used to formulate Signature Series 
and XL. It delivers excellent protection 
against wear and deposits, and it passes 

mance specs. It delivers performance on 

pinnacle of synthetic motor oil technol

AMSOIL Magazine: 

perform in that regard?

Peterson: That’s right. In fact, the need 
to combat LSPI is the primary reason the 

duced even sooner. 

LSPI occurs in some modern turbo

conditions of low speed and high torque, 

is a much more destructive form of typical 

programming their vehicles to operate un
der conditions that invite LSPI can boost 

but not until there are motor oils on the 

that long. They are having problems right 

provided 100 percent protection against 
LSPI1 in the engine test required for the 

ing its excellent performance in today’s 
demanding engines. 

AMSOIL Magazine: 

Peterson: I’ve heard from several 
Dealers who have been successful 
gaining new customers and boosting 

Oil. Hearing those stories is one of the 

them coming next time you see me at 

Motor Oil is a great product that we’re 
proud to stand behind. I hope Dealers 
are just as proud to sell it.

On average, an installer sells  
10 times more of its house synthetic 

to establish it as an installer’s house 
synthetic motor oil. 

fre

gr

A

in

 Our research shows 
that an installer sells 

house synthetic oil per 
month. That’s a 10-fold 
increase over its other 

1

®



B&M LANDSCAPE CONCEPTS 
DISCOVERS IMPROVED 
EQUIPMENT PERFORMANCE

program with our equipment, we don’t 

engines are just cleaner, and I don’t 

– Tim Strickland, B&M Landscape Concepts

FORD FE ENGINE BUILDER 
RELIES ON AMSOIL

at very low rpm, very high load. If 

– Barry Robotnick, Survival Motorsports

AMSOIL PRODUCTS HELP TRUCKER 
ECLIPSE TWO MILLION MILES

1.6 million miles on the original 
transmission and differentials and 

engine in 2012, Pruett has since 
eclipsed 2 million miles.

12  |  
M A G A Z I N E



LANDCARE INNOVATIONS SAVES 
ON REPAIRS AND MAINTENANCE

day in and day out. They’re faced 

nonstop. The premium lubrication 

products are essential, and we 
perform oil changes and grease 

– Tim Wilson, LandCare Innovations
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AMSOIL INCREASES 
SALES WITH 
TESTIMONIALS

 
 

Hearing a family member or friend relate his or her experience with a par

a past customer’s or that of a professional motocross rider, a captivating 
narrative can tip the scales in your favor and earn you a sale.  

Tell Your Story 

products shine through.        

Find The Gold

ing on the individual, you may have to dig a little. People may assume 

at training@amsoil.com.   

More Resources

engaging testimonials. If you haven’t already, visit www.amsoil.com/testi

dialogue and a new customer.            

Don’t underestimate your 
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November Close-Out

if initiated by the close of business. Internet and fax orders 

will be returned.

Holiday Closings

headquarters and U.S. distribution centers will be closed 

Synthetic CVT Fluid Gallons
 

C E N T E R L I N E S  A N D  U P D A T E SC E N T E R L I N E S  A N D  U P D A T E SC E N T E R L I N E S  A N D  U P D A T E S

Cold-Temperature Storage Recommendations

recommendations to avoid potential problems:

Lubricants:
the lubricant’s pour point.

Greases: Store in a dry environment at temperatures 

Gasoline Additives, Engine and Transmission Flush: 

Diesel Injector Clean, Diesel Cetane Boost, Diesel 
Recovery: 
storage.

Diesel Cold Flow, Diesel All-In-One: Store at 

Brake Fluids: Do not store at temperatures below 

Heavy Duty Metal Protector, Metal Protector, Chain 
Lube, Power Foam, Fogging Oil, Silicone Spray, 
Spray Grease, Heavy-Duty Degreaser, Brake 
and Parts Cleaner:
temperature storage as long as products are allowed to 
warm to room temperature before use.

Firearm Lubricant, Firearm Cleaner: 

Miracle Wash®: Store at temperatures above freezing 

Antifreeze and Engine Coolant:

Coolant Boost: 

Slip Lock®: 
storage. If product separates, heat to room temperature 



and performance compared to oils formulated for previous 

• More
• Better

cooling and reduce wear
• Improved shear stability for maximum resistance to oil

consumption and wear
• Enhanced

AMSOIL Signature Series Max-Duty Synthetic Diesel Oil

• 6X more engine protection*
• Reduced oil consumption
• Top-grade protection for extended drain intervals
• Available 

AMSOIL Heavy-Duty Synthetic Diesel Oil

over conventional and other synthetic diesel oils.

• 4X more engine protection**
• Reduced oil consumption
• Outstanding
• Available

SUPERIOR DIESEL PROTECTION

 

Bore Polish

API CI-4 API CI-4+ API CJ-4 New CK-4/FA-4

Abrasive Wear

Soot Thickening

Piston Deposits

Oxidative Thickening

After-treatment
Compatibility

Corrosion

Shear Stability
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INCREASED PROTECTION THROUGH API CK-4/FA-4

Great
for Mixed

Fleets
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 CHANGE SERVICE REQUESTED

Published 12 times annually

F i l t r a t i o n  S o l u t i o n s

ISO 9001/ISO 14001 REGISTERED

Minimum 10%

®

AMSOIL Synthetic Firearm Lubricant
• Helps
• Helps
• Outstanding protection in hot and cold climates

AMSOIL Firearm Cleaner
• Effectively cleans fouling and powder residue
• Helps
• Protects against corrosion

PROTECTION AND 
DEPENDABILITY
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